Marketing Code alone cannot stop

nerversities

Perverse Acts will persist as long as
there are:

Gaps In legislation (Medicines, Health,
Professional codes),

or
Legislation I1s not enforced

The whole chain must be addressed to
ensure no weak links



Medicines Act

18A BONUSING

| 18C: PUBLISH
REGULATIONS: CODE AS A
DEFINITIONS REGULATION

18B; 22G: LOGISTIC

Sampling — FEES
must be TRANSPARENT,
REGULATE SERVIGES

COMPLIMENTARY
MEDICINES AND
MEDICAL DEVICES




Health and Health Professionals’
ACLS

PHARMACY
CODE
ALIGNMENT ON
PERVERSITIES

HEALTH ACT
S36; LINK CON
TO NO
PERVERSITIES

PERVERSITIES

HEALTH ACT
S79; OFFICE OF
STANDARDS
COMPLIANCE IN
PLACE

HPCSA POLICY
ALIGNMENT ON
PERVERTSITIES




Reqguest from Industry

Support our lobby to have all perversities
stopped

- Marketing code regulated — with
meaningful sanctions

- Closing the regulatory gaps — Health Act,
Medicines Act, Professional Codes




Marketing Code Steering
Committee

 Pharmaceutical industry (Generic and
research based)

— Prescription
— OTC

 \WWholesalers & Distributors
e Pharmacists
e Veterinary medicines



